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DUBLIN RETAIL SALES VALUE INDEX (SA)

DUBLIN RETAIL SPENDING REACHES NEW HIGH IN Q4 2021

Retail spending in Dublin recorded further growth in Q4 2021 as 
consumer demand remained strong in the Capital’s economy. With 
the exception of the hospitality sector, Covid-19 restrictions were 
largely kept at bay in the quarter, hence providing opportunities 
for retail spending in bricks-and-mortar outlets in the lead up to 
Christmas. Total retail spending in Dublin consequently rose by 
0.4% QoQ and 5.1% YoY to reach a new peak index reading of 
138.5.

The performance of the various segments of Dublin’s retail 
sector differed in the quarter. The most significant uplift was in 
the Entertainment segment where hotels, restaurants and bars 
experienced QoQ expenditure growth of 14.7%. Spending 
growth was largely flat, or negative, across the other segments 
of the retail sector. eCommerce (+1.6% QoQ) remained at a high 
level, indicating that the movements towards online retail are 
being sustained. Household Goods sales also rose by a modest 
amount (+1.4% QoQ) as Dublin consumers showed an ongoing 
willingness to release savings on big-ticket items.

Discretionary spending, somewhat surprisingly, decreased by 
1.3% QoQ in Q4. The Christmas period was expected to provide a 
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METHODOLOGY
A macro-economic indicator, SpendingPulse™ reports on national and Dublin retail sales and is based on aggregate sales activity in the MasterCard 
payments network, coupled with estimates for all other payment forms, including cash and cheque. This information has been grossed up to present 
an estimate of the total retail sales of retail businesses in Ireland and Dublin to both residents and tourists. Data is seasonally adjusted but is not 
adjusted for inflation. MasterCard SpendingPulse™ does not represent MasterCard financial performance. SpendingPulse™ is provided by MasterCard 
Advisors, the professional services arm of MasterCard International Incorporated. See www.dublineconomy.ie for more info on methodology.
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2 *All values are Seasonally Adjusted by Grant Thornton. Note: all data re-adjusted since the last issue.

considerable fillip for physical retail yet this did not fully materialise. 
eCommerce may have been a contributor.

Necessities recorded the most significant QoQ decline of -4.4% 
yet still remained at an exceptionally high level when compared 
with previous years.

 Michael McNamara 
GLOBAL HEAD OF SPENDING PULSE, MASTERCARD

Q4 2021 was another strong quarter for retail
in Dublin. Total expenditure by consumers
in the Capital expanded by 5.1% YoY, with

significant gains seen in the Entertainment
sector in spite of tightening restrictions on

hospitality. Discretionary spending in department
and clothing stores was subdued and is a

disappointing conclusion to what was another
challenging year for bricks-and-mortar outlets.
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Retail spending patterns in Dublin and Ireland followed a similar, 
stable path in Q4 2021. QoQ growth rates were largely level 
with growth of 0.4% in Dublin and a modest decline of 1.3% 
nationally. On a YoY basis, growth of 5.1% in Dublin was 
bettered by an expansion of 10.7% at the national level. In spite 
of tightening restrictions later in Q4, Entertainment spending 
more than doubled YoY in the Capital (+146%) and across Ireland 
(+159%). Significant growth was also seen in the Discretionary 
sector where, despite a disappointing Q4, spending in Dublin 
and Ireland increased by 113.4% and 114.7% respectively. 
Household Goods sales increased modestly YoY in Q4, thus 
remaining at a high level which has encouragingly been the case 
since Q3 2020. Expenditure via eCommerce and on Necessities 
was mainly flat YoY in Dublin and nationally, though some 
deviations may be expected in 2022 as restrictions ease and 
workplaces re-open.

DUBLIN & NATIONAL SPENDING 
PATTERNS STABILISE IN Q4

3*All values are Seasonally Adjusted by Grant Thornton. Note: Data re-adjusted since last issue.

RETAIL CATEGORY: ENTERTAINMENT

Hotels, restaurants and bars.

IRELAND DUBLIN

90
+146.0% 

YoY

86
+159.0% 

YoY

Discretionary Retail: Department Stores and Clothing Stores.

IRELAND DUBLIN

RETAIL CATEGORY: DISCRETIONARY
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+113.4%
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+114.7% 

YoY

RETAIL CATEGORY: HOUSEHOLD GOODS

Household furniture, electronics and hardware.

IRELAND DUBLIN
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YoY
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+4.2% 

YoY

RETAIL CATEGORY: NECESSITIES

Grocery: all food and beverage stores.

IRELAND DUBLIN
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-1.3% 
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METHOD: ECOMMERCE

Non store Retailers including Electronic Shopping and Mail-Order Houses, 
Direct Selling Establishments.
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GERMAN VISITORS LEAD REVIVAL IN TOURIST SPENDING

The final quarter of 2021 saw further recovery in tourist 
spending levels in Dublin and across Ireland, in spite of 
increasingly challenging circumstances. The Omicron variant of 
Covid-19 emerged to have seismic impacts on travel around 
the world from November – resulting in additional restrictions. 
Although the travel environment became more challenging, it 
remained considerably better than 12 months previous – when 
vaccinations had not yet been rolled out and countries such as 
the US had largely closed their borders.

The upshot of this relative improvement in international 
travel is seen in the retail spending patterns of international 
tourists in Dublin in Q4. Overall spending by visitors to the 
Capital rose by 75.9% YoY, albeit from a low base in 2020.  
At the national level, the YoY improvement in retail spending 
by international visitors was more pronounced, lifting almost 
threefold (+188%). 

IRELAND TOURISM SPEND SALES INDEX (SA)

Q4 2018 Q4 2019

Q4 2020 Q4 2021

In light of the travel limits imposed by the Trump Administration 
and subsequently lifted by President Biden in mid-2021, it is 
unsurprising that spending by US tourists recovered to the 
greatest YoY extent in Q4 – though still remained subdued. 
Expenditure by tourists from this key market rose by 390% in 
Dublin and 164% across the country as a whole. 

The German market has recovered to the greatest extent 
relative to pre-pandemic 2019, outstripping the rebound seen 
from our nearest neighbour in the UK. The index reading for 
German tourist spending in Dublin stood at 152.3 in Q4, 
compared to 172.2 in the same quarter in 2019. Spending 
by UK, French and – quite notably – Chinese tourists has also 
improved in recent quarters and will be expected to strengthen 
further over the course of 2022.

DUBLIN AND IRELAND TOURIST SPEND BY ORIGIN - Q4 2021 (SA)
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